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WEEK ONE: June 1 June;

MONDAY

actual unit cost?
3 wh, - h;shcr?
- direct contract 7

Healthcare is procurement now.

- . T

TUESDAY

WEDNESDAY | THURSDAY

xHi {{first_name}},
Benefits advisors are walking into a difficult renewal
season.

Costs are up again. Employers are asking harder
questions. And most brokers are still being forced
into the same conversation: shop carriers, tighten

networks, explain the increase.

The brokers building the strongest relationships

right now are bringing something different.

At Direct Care Alliance, we work directly with
employers and hospitals to solve the procedures
that drive most plan spend: musculoskeletal,
cardiology, oncology.

Transparent pricing. Direct arrangements. A care
team that stays with the patient through the entire
process.

We're not replacing the plan. We're solving the
cases making the plan expensive.

Worth a conversation?

— {{sender_first_name}}

FRIDAY

iew profile only. No
message.

Two layers.

They'll see DCA’s
name in "Who
viewed your
profile."

PIRECT ARRANGEMENT

DCA Direct Rate

Same team.

‘Direct contracting® |*
removes the middle.” *

Healthcare procurement should be understandable.
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WEEK TWO:

June 8-June 14

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY

gois e i 5o ubject: The renewal problem nobody talks about ' | . H -
e liret namol) v {{first_na rpe}} renevyal
. -y Y aski Most employers think their healthcare costs are conversations are gettlng
— ‘e, ' trollable. .
o ol s is. 1) : harder across the board right

What they're actually seeing is concentrated risk.
5 _ = A small number of procedures — spine, knees, now. Would love to connect
and share what we're seeing
around direct employer-
provider arrangements for
MSK, cardiac, and oncology

N . cardiac events, cancer treatment — drive a
2026 RENENR W, . . .
= - e N disproportionate amount of total spend. The issue
' < isn't usually utilization. It's pricing structure.
DCA negotiates those procedures directly with
hospital partners, with transparent pre-negotiated
rates and care coordination built in.
Same hospitals. Same physicians. Different

economics.
P ; That's the conversation brokers are increasingly cases.
- o o . o .
200t — bringing into renewals. — {{Sender_ﬂrst_name}}

Happy to show you what that structure looks like.
— {{sender_first_name}}

¥ ¥ a8 »
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WEEK THREE: June 15-June 21

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY

Hi {{first_name}}, this is
{{sender_name}} with Direct Care
Alliance.

We're talking with brokers whose
clients are struggling with high-cost
MSK, cardiac, and oncology claims
heading into renewals. DCA works
directly with employers and hospital
systems to negotiate those
procedures outside traditional

Subject: This was the moment brokers started -
paying attention
{{first_name}},

One broker we work with told us: "I've been
looking for something like this for years."
Not because DCA was flashy. Because it finally
gave them a real answer for the claims
categories driving trend.

increases, carrier reshuffling, narrow network
adjustments, wellness add-ons. But the
underlying cost structure stays intact.
DCA changes the economics around the

carrier pricing. . ‘
N pitCh _ just seeing if this is hlghestjcost pl.'ocedures mstead..That s why
brokers increasingly treat us less like a vendor

relevant to your book right now. and more like part of the strategy conversation.
Worth 15 minutes? Happy to walk through how it works.
— {{sender_first_name}}

Click for Content Calender App
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WEEK FOUR: June 22-June 28

MONDAY TUESDAY  WEDNESDAY THURSDAY FRIDAY

LINKEDIN MESSAGE - Day
17
{{first_name}}, the brokers
winning the strongest client
relationships right now are

the ones bringing solutions o
specifically.
that actually change cost 5 — If this isn't relevant right now, no
structure — not just carrier > Sl 3 worries. But if you reach a point where
. \ : _BENEFITS 74 : clients are asking for something
options. That's where DCA = =

beyond another carrier comparison,

fits. Happy to share we're here.

. Either way, appreciate you reading.
examples if useful. _ ({sender_first_name}}

Subject: Close the loop?
{{first_name}},
I'll close the loop here.

The reason | reached out: renewal
conversations are changing quickly —
especially for employers getting hit
hardest by MSK, cardiac, and oncology
spend. DCA was built for that problem

Click for Content Calender App
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WEEK FIVE:  June 29-30

MONDAY

TUESDAY

Click for Content Calender App
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APOLLO IO e Tue—Thu
o /:30-10am local

SEQUENCING e 30-50/day to start

e Stop on reply

List filcers:

Benetfits Consultant

Employee Benetfits Advisor
Benefits Broker

VP Benefits

o [Xprimary

e Southeast secondary

o Self-funded

o TPA

e Healthcare consulting keywords
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