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JUNE 2026 CONTENT REVIEW 
5 campaigns across direct primary care strategy,

procurement reform, and renewal readiness.

Estimated Review

12 Min
Strategic Themes

3
Campaigns

5



EXECUTIVE SUMMARY

STRATEGIC OBJECTIVE

Position DCA as the trusted advisor on healthcare
procurement, cost transparency, and renewal strategy.

CORE THEMES

01
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With Better Questions
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Healthcare
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03

Renewal
Strategy

CLIENT ACTION REQUIRED

01 Review Content 02 Leave Feedback 03 Approve for Publication

Outreach Sequence
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CAMPAIGN REVIEW QUEUE

Your Review QueueFive items awaiting your review and approval.

01
Better Outcomes
Position DCA through patient-centered storytelling

4 Assets

Awaiting Review

02
Healthcare Procurement
Educate on procurement transparency and cost control

4 Assets

Awaiting Review

03
Renewal Strategy
Build authority on renewal timing and negotiation

4 Assets

Awaiting Review

04
Email Campaign
Nurture sequence driving engagement and education

3 Assets

Awaiting Review

05
Outreach Sequence
Direct outreach to decision-makers and stakeholders

3 Assets

Awaiting Review

Review →

Review →

Review →

Review →

Review →
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JUNE PUBLICATION TIMELINE
All five campaigns launch Week 1. Three maintain continuous weekly cadence. Two rotate on alternating weeks.

DIRECT CARE ALLIANCE JUNE 2026 CONTENT CALENDAR

MON TUE WED THU FRI

1

Better Outcomes

2

Email Campaign

3

Healthcare Proc.

4

Renewal Strategy

5

Outreach Seq.

8

Better Outcomes

9

Outreach Seq.

10

Better Outcomes

11

Email Campaign

12

Renewal Strategy

15

Outreach Seq.

16

Better Outcomes

17

Healthcare Proc.

18

Renewal Strategy

19

Outreach Seq.

22

Better Outcomes

23

Email Campaign

24

Outreach Seq.

25

Renewal Strategy

26

Email Campaign

ApprovalCampaign ReviewsReview QueueCalendarOverview

Better Outcomes Every week    Healthcare Procurement Wk 1, 3    Renewal Strategy Every week    Email Campaign Wk 1, 2, 4    Outreach Sequence Every week
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Slide 10Awaiting ReviewLinkedIn MessagingOutreach Sequence

Slide 9Awaiting ReviewEmail / NewsletterEmail Campaign - June

Slide 8Awaiting ReviewSocial CampaignRenewal Strategy

Slide 7Awaiting ReviewSocial CampaignHealthcare Procurement

APPROVAL QUEUEContent awaiting client review

Campaign Type Status Slide

DIRECT CARE ALLIANCE JUNE 2026 CONTENT CALENDAR

Slide 6Awaiting ReviewSocial CampaignBetter Outcomes Start With Better Questions

ApprovalCampaign ReviewsReview QueueCalendarOverview



Better Outcomes Start With Better Questions

ASSET TYPE

LinkedIn Carousel

OBJECTIVE

Educate employers on the value of asking better healthcare
questions
KEY MESSAGE

The right questions lead to better outcomes for employees
and organizations
AUDIENCE

HR Leaders, Benefits Directors, C-Suite

PUBLISH DATES

June 1, June 3, June 5

STATUS

Awaiting Approval
CLIENT FEEDBACK
Leave comments directly on this slide.

DIRECT CARE ALLIANCE JUNE 2026 CONTENT CALENDAR

Awaiting Review
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Healthcare Procurement

ASSET TYPE

LinkedIn Carousel + Single Post

OBJECTIVE

Position healthcare as a procurement decision, not a benefits
decision
KEY MESSAGE

Employers who treat healthcare like procurement get better
outcomes and lower costs
AUDIENCE

CFOs, HR Directors, Benefits Consultants

PUBLISH DATES

June 8, June 10

STATUS

Awaiting ApprovalCLIENT FEEDBACK
Leave comments directly on this slide.
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Awaiting Review
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Renewal Strategy

ASSET TYPE

LinkedIn Single Post

OBJECTIVE

Drive urgency around benefits renewal season and position
DPC as the strategic alternative
KEY MESSAGE

Renewal season is the window to rethink your healthcare
strategy
AUDIENCE

HR Leaders, Benefits Brokers, CFOs

PUBLISH DATES

June 12

STATUS

Awaiting ApprovalCLIENT FEEDBACK
Leave comments directly on this slide.
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Awaiting Review
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JUNE 2026 CONTENT CALENDAR

Leave comments directly on this slide.

Awaiting Approval

DCA Members, Newsletter Subscribers, HR Decision Makers

Nurture existing audience, drive membership inquiries,
reinforce DPC value proposition

Explore DCA Membership

Direct primary care is reshaping how forward-thinking
employers approach healthcare.

The Direct Care Advantage: What Employers Are Learning in
2026

David Balat
Executive Director, Direct Care Alliance

This month, we're seeing a shift in how employers evaluate their healthcare spend. The conversation is moving from 'How do we
reduce premiums?' to 'How do we get better outcomes for our people?'

Direct primary care is at the center of that conversation.

Key themes this month:

•  Employers are treating healthcare like procurement
•  Renewal season is driving urgency around alternatives
•  DPC practices are reporting 30-40% cost reductions

The data is clear. The question isn't whether direct care works — it's whether your organization is ready to make the shift.

Direct primary care is reshaping how forward-thinking employers approach healthcare.

Subject:  The Direct Care Advantage: What Employers Are Learning in 2026
To:  DCA Members & Subscribers

June Monthly Newsletter

From:  Direct Care Alliance <hello@directcarealliance.org>

Dear DCA Community,

Explore DCA Membership

SUBJECT LINE

PREVIEW TEXT

CTA

OBJECTIVE

AUDIENCE

STATUS

CLIENT FEEDBACK

DIRECT CARE ALLIANCE

Awaiting Review
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JUNE 2026 CONTENT CALENDAR

Leave comments directly on this slide.

Awaiting Approval

Schedule a 15-minute DPC overview call

4 touchpoints over 14 days

Build relationships with decision-makers and drive
consultation bookings through value-first outreach

HR Directors, Benefits Consultants, CFOs at mid-market
employers (500-5000 employees)

LinkedIn Connection & Follow-up

01

02

03

04

AUDIENCE

If you're evaluating options ahead of renewal, we have a 15-min overview that covers the DPC model and employer ROI. Worth a
conversation?

Soft CTA
DAY 14

Thought you'd find this relevant — our latest piece on why renewal season is the best window to explore direct primary care
alternatives. [Link]

Value Share
DAY 7

Thanks for connecting. We're seeing employers save 30-40% by treating healthcare as procurement rather than a fixed cost.
Happy to share what's working.

Follow-up Message
DAY 3

Hi [Name], I came across your work in benefits strategy. The Direct Care Alliance is building a network of leaders rethinking
employer healthcare. Would love to connect.

Connection Request
DAY 1

OBJECTIVE

SEQUENCE LENGTH

CTA

STATUS

CLIENT FEEDBACK

DIRECT CARE ALLIANCE

Awaiting Review
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June 2026 Content Review

CAMPAIGNS REVIEWED

✓  Better Outcomes Start With Better Questions

✓  Healthcare Procurement

✓  Renewal Strategy

✓  Email Campaigns

✓  Outreach Sequence

APPROVAL PROGRESS

Total Campaigns 5
Total Assets 26
Approved 0
Awaiting Review 5
Revision Requested 0

NEXT STEPS

1.  Client review completed
2.  Revision requests incorporated
3.  Final approval received
4.  Content scheduled for publication
5.  Monthly reporting delivered

CLIENT APPROVAL

Review Process
1.  Review campaign pages
2.  Leave comments in Canva
3.  Select approval status
4.  Notify HazelPiper Creative

Approval Status

Approved

Approved with Revisions

Revisions Requested

Comments

Name Date

DIRECT CARE ALLIANCE JUNE 2026 CONTENT CALENDAR

0%
COMPLETION
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